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Think about this… 

Buying a gift for the upcoming holiday: 

-Are you willing to expedite the shipping to receive the 

gift sooner? 

-What will you focus on about the gift if you want to 

buy it tomorrow? Or two months from now? 

  



Construal Level Theory 

 The “why” of a decision 

 Abstract 

 Distant 

 Less specific information 

 Ex) Buying a cruise ticket 

 Focus on the fun you will 
have while on the cruise 
and the feelings of 
relaxation   

 The “how” of a decision 

 Concrete 

 Close  

 Detailed information 

 Ex) Buying a cruise ticket 

 Focus on purchasing the 
ticket and the benefits 
package included with 
the price 

High Level Construal Low Level Construal 

(Kim & John, 2008) 



High Level Construal Low Level Construal 

Temporal Distance 

 

 Purchasing an item 

next week 

 

 Purchasing an item 

next year 

 

(Liberman, Trope, & Wakslak, 2007) 



Mode 

High Level Construal Low Level Construal 

 

 Focus on Desirability  

 Ex) TiVo 
advertisement 
focusing on the 
freedom users enjoy 
to view what they 
want, when they 
want. 

  

 

 

 

 

 

(Lee, Keller, & Sternthal, 2010) 

 

 Focus on Feasibility  

 Ex) TiVo advertisement 

focusing on the ability 

to replay in slow 

motion, pause, and 

fast forward TV. 

 

 

 

 



Expedited reward 

 Level of Construal related to expediting shipping  

 How willing are you to expedite shipping? 

 Instant gratification applied to online shopping (Osit, 

2008) 

 Consumer Impatience (Frederick, Loewenstein, & 

O’Donoghue, 2002) 

 



Hypotheses 

H1: Willingness to expedite shipping will decrease for 

temporally distant purchase situation (Frederick, 
Loewenstein, & O’Donoghue, 2002).  

H2. Willingness to expedite shipping will decrease with 

desirability mode (Liberman, Trope, & Wakslak, 2007). 

H3. Willingness to expedite shipping will be influenced 
by mode and temporal distance (Agrawal, Trope, & 

Liberman, 2006). 



Method 

 Design of the study:  2 (Mode: Desirability vs. 

Feasibility) by 2 (Temporal distance: Next week vs. 

Next year) mixed-subjects design 

 

 DV: Score on willingness to expedite shipping 

 

I would pay extra money to expedite the shipping for 

this item. (1=Strongly Disagree, 7=Strongly Agree) 



  

 

Entertainment Set Scenarios 

Feasibility  

You are currently in the process of 

furnishing your apartment and are 

considering buying an entertainment 

set online next year. If you buy the 

entertainment set: 

 You will need to save up the means to 

purchase the entertainment set 

 You will need approximately $300 to 

purchase it 

 You will need to spend a certain 

amount of time researching different 

models 

 You will also have shipping and 

waiting hassles due to delivery options 

 

Desirability  

You are currently in the process of 

furnishing your apartment and are 

considering buying an entertainment 

set online next year. If you buy the 

entertainment set: 

 You will be able to use it to store 

your TV, stereo, DVDs, etc. 

 You will like how the entertainment 

set looks in the room 

 You will enjoy compliments given to 

you by others 

 The entertainment set will add value 

to your apartment 



Participants 

 N=134  

 53 Males, 81 Females  (NA = 2) 

Age: M= 20.72, SD=2.82 

General Shopping Statistics 

 46.3% preferred shopping (buying) in a store  

 40.3% purchased 1-2 items online within the 

last three months 

 31.7% purchased 3-4 items online within the 

last three months 

 

 

 

 

 

 



Results 

 There was no main effect for temporal distance 

on willingness to expedite shipping. F (1,130) = 

0.59, p > .05 (H1 not supported) 

 Participants also did not show differences in the 

emphasis of mode, desirability or feasibility, F 
(1,130) = 0.58, p > .05 (H2 not supported)  



 

Interaction 
F(1,130) = 5.86, p < 

.05 

 

Simple Effect 

Next week F(1,130) 
= 0.02, p > .05 

 

Next year F(1,130) 

= 8.38, p < .05 
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Conclusion 

 

 Hypothesis 3 supported 

 Implications 

 Applications 

 Future research  
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