
Proposal Mere Exposure: Do Politics Apply?

Background

Discussion 

Methods

Expected Results

References 

Steven Bolin, Brett Bowman, and W. Trey Hill

Fort Hays State University

Purpose

The purpose of this proposed study is to examine 

how the mere exposure effect plays into voting 

decisions for different political candidates. 

Specifically, the study will examine if voters have 

a slight preference for candidates they have 

repeatedly been presented with, despite candidate-

voter ideological inconsistency. 

Mere exposure effect: 

• The observation that people prefer familiar 

things

• Present in a variety of settings, especially in 

advertisement  (Ruggieri & Boca, 2013)

• Repeated exposure to an object leads to 

increased positive affect or reduced negative 

affect toward that object (Willis & Brown 2001)

• Repeated exposure of the individual to a stimulus 

is sufficient for enhancement of attitude towards 

it (Butler & Berry 2004)

• This research has mostly been conducted as it 

relates to advertising but not politics. 

Participants:

• Approximately 100 students enrolled in general 

psychology courses

Materials and Procedure: 

• Participants will view pictures of ten faces ten 

times each (obtained from 

http://pics.psych.stir.ac.uk/ESRC/index.htm).

• Then, they will complete a self-constructed 

voting questionnaire asking if they would vote 

for a specific candidate and a demographics 

questionnaire.  

The results have the potential to extend research 

showing that there are cognitive biases in 

judgement and decision 
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If the hypothesis is supported, then participants 

will have chosen their candidate based on a 

predilection toward the particular face they were 

most exposed to. 
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making, and that 

humans 

use simple 

heuristics rather 

than logic and 

reason to make 

many important 

decisions.

Hypothesis 

Participants will have a preference for a candidate 

they have been repeatedly exposed to regardless of 

their own political preference.


